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All bra forskning börjar 

med apor...



Major new survey of more than 1,500 CEOs from 

60 countries and 33 industries worldwide:

More than rigor, management discipline, integrity 

or even vision - successfully navigating an 

increasing complex world requires creativity.

















If people did not sometimes do silly things,  

nothing intelligent would ever get done. 

- Ludwig Wittgenstein
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Resultat:

• Workplace playfulness

• Creative meeting climate

• Experienced productivity
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We don't stop playing because we grow old; 

we grow old because we stop playing.

- George Bernard Shaw
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