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All bra forskning borjar
med apor...




Major new survey of more than 1,500 CEOs from
60 countries and 33 industries worldwide:

More than rigor, management discipline, integrity
or even vision - successfully navigating an
increasing complex world requires creativity.
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Global Innovation Index rankings

Country/Economy Score (0—-100) Rank Income
Switzerland 66.59 1 HI
Sweden 61.36 2 HI
United Kingdom 61.25 3 HI
Netherlands 61.14 4 HI
United States of America 60.31 5 HI
Finland 59.51 6 HI
Hong Kong (China) 59.43 7 HI
Singapore 59.41 8 HI
Denmark 58.34 9 HI
Ireland 57.91 10 HI
(anada 57.60 1l HI
Luxembourg 56.57 12 HI
|celand 56.40 13 HI
|srael 55.98 14 HI
Germany 55.83 15 HI
Norway 55.64 16 HI
New Zealand 54.46 17 HI
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Fun Theory
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123 Iintervention
41 control

n =164

meeting - flka break - meeting

Pre-test | A Post-test |

Play-cues
cotton candy
mustache
silly game
nerf guns



® Experimentgrupp = Kontrollgrupp
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We don't stop playing because we grow old;
we grow old because we stop playing.

= George Bernard Shaw




www.superlab.se



